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To Alatunpatiké Mpdéypappa MetanTuxiakdv noudwv (AMNML) «Enixeipnuatikotnta &
YupBouAeuTikn oTnv AypoTikh Avantu§n» Aeitoupyei and 1o akadnuaikd éros 2014 - 2015
ME Tn ouvepyaoia Twv Tunpdtwv AypoTikihs Oikovopias kail Avantu§ns kal Eniothpns Zwi-

ATTMD.

ENIXEIPHMATIKOTHTA

KAI ZYMBOYAEYTIKH

ZTHN ArPOTIKH ANAMNTY=H
AIATMHMATIKO NMPOIrPAMMA
METAMTYXIAKQN ZMOYAQN

FEQMONIKO NANEMIZTHMIO AGHNQON

kns Mapaywyns kal YoatokaAiepyelwv Tou ewnovikou Maveniotnpiou ABnvadv.

Moia gival
n ¢piAocopia Tou ANMME;

MapakoAouBmvTas TNV Kol-
VWVIKN KAl OIKOVOUIKA
nEAyuaTikétnta, onws Ola-
HOPPWVETAI OTN XWPA HaASs,
10 AMMZ dnpioupynhBnke
yIa va Npoo®épel oUVOUO-
OMO TEXVIK®V KAl OIKOVOI-
KOV YVOOEWV, NMou
anoteAoUv anapaitnta epo-
Ola oTnv ayopd gpyacias
OXETIKG P TNV unooThpin
TNS AVACUYKPOTNONS TOU
aypoTIKOU XWPOU Kal TNV
gvioxuon Tns npwToyevous
napaywyns.

Tiyvwosis
npooépel to AMME;

Baoikés yvwoeis o Béuarta
OlaxeipIons TOU NPWTOYEVN
Topéa (Zwikh Mapaywyn kai
YoarokaAhiépyeles, QUTIKN
Mapaywyn) ce cuvduacud
ME YVWDOEIS OIKOVOWIas Kal
marketing. 1d1aitepn éupaon
Oiveral otnv avdantuén tns
EmixeipnpatikdTnTas Kai tn
Olaxeipion Tns Kaivotopias.

Molos
o oréxos Tou ANMME;

Na dnpioupynhogl anogoi-
Tous, IkavoUus va 6pacTnplo-
noloUvral Pe eniITuxia otn
Olaxeipion kal 01oiknon po-
vAadwv Tou npwTtoyevous
aypoTIKOU TOUEd, EQAPUO-
ZovTas TIS OUYXPOVES YV®-
o€ls TNS [EwnovIKAS
Enmiothpns, napdAAnAa pe Tis
anapaitnTtes peBOOdoUs Kal
gpyaieia Tns OIKOVOUIKNAS
EniotApns.

ZE€ noious
angv@uverar ro ANMME;

Y& anogoitous AEI h TEI, ye-
wnovikns kateuBuvons nou
eniBupouv va cuvoudoouv
TIS BAGIKES TOUS YVWOEIS PE
OTOIXEIO OIKOVOWIKNS €MI-
othpns kal marketing 1 oe
ano@oiToOUS OIKOVOUIK®V N
AAN\WV CUVAPWV EMNICTNPOV
nou eniBupoUV va AanokTN-
oouV BAoikés yVMOEIS Ku-
piws otn Zwikn MNapaywyn
Kal TiIs YOaToKaMNI€pYEIES,
aAMd kai otn QuTikn MNapa-

ywyn.

MoU pnopouv

va anacxoAn@ouv

ol anégoiroi Tou ANMME;
Topeis dpaocTnpIdTNTAS TWV
ano@oiTwv anoreAouv:
Enmixeipnoeis Tou npwroyevih
aypoTIKOU Kal aypodiatpoi-
KoU Topéq, oTn ZwIkN (Jova-
O€S EKTPOPNS ZOWV,
udatokaMiépyeles) h Tn Ou-
TIkA Mapaywyn (Beppoknnia,
APWMATIKA QUTA KAM,) TIS
oroies pnopouv eite va
1I0pUouV Kal va dlaxeipizovTal
ol id1o1 h va anaoxohouvral
WS OTENEXN O€ AUTES.

Enions, andégoirol pe 10 ouy-
KEKPIPEVO Npo@il eival 1d1ai-
TEPA XPAOIPOI WS OTENEXN:

O Tou TpanezikoU Topéa, nou
npdo@ara 0pAcTNPIONOIETAl
€vePYA OTOV AyPOTIKS XWPO
O 1wV ypaeimv PENETOV Kal
napoxns cupBoUA®V (oUV-
Ta&n business plan kai enev-
OUTIK®OV pakéAwV, éviagn oTo
METPO YEWPYIK®Y CUUBOUA®V
Tou Mpoypdupatos AypoTikAs
Avantuéns)

O twv eTaipsidv napoxns
UMNNPECIWOV OTNV YEWPYIKN
napaywyn (TEXVOOIKOVOUIKN
unootnpign)

O 1wV opyaviop®v Tonikns
avdntuéns (avanTu&lakés
eTaIPIES).

MNari va 1o enIAégsis;

Av nioTevels oTn SUVAMIKA
avdantuéns Tou aypoTikoU
XWPOU, CUMMETEXOVTAS YE UMN-
peoies oUPBOUAEUTIKNS GTAPI-
&ns Tou.

Av o’ evola@épel To «AypOTIKO
Enmixeipeiv» kal o éAeyxos Tns
enixeipnons cou anod 1o Busi-
ness plan péxpi 1o Marketing
TWV NPOIGVTWV OOu.

Av BéAeis va eunAouTioels N Kal
VA ANOKTACEIS VEES YVWOEIS YIa
TN SIOXEIPION TWV NAPAYWYIK®OV
OUGCTNUATWV EKTPOPNS ZWWV.

Av nioTeUEls OTNV KAIVOTOWIA
Kal Tnv a§lonoinon TV VEwV Te-
XVOAOYI®V.

Av yaxvels yia éva Master pe
OIEMICTNUOVIKN MPOCEyyion Kal
Bépara aixpns oTo aypoTikod
«Enixeipeiv».

Tore, 10 ANMI €ival To KaTah-
AnAGTepo Mpodypappa Meta-
NTUXIOKWV XMoud®V, Nou
KaAUNTEl TIS NPOOOOKiES COou.




